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Note

ESG (Environmental, Social, and Governance) has now become the core
of many organizations’ operations, as national or organizational policies

have encouraged all sectors to pay attention to every dimension.

Indeed, ESG looks set to become a “new norm” in the near future. The
business sector thus needs to recognize and embrace ESG. Prioritizing
ESG will help a business win public acceptance. Without focusing just on
profit, a business will also move towards sustainable growth.

a LOT would like to contribute to ESG practices by showcasing tangible
ESG implementation in this volume. The importance of ESG is therefore
highlighted in the Big Idea while in P-DNA, Mr. Chamornwut Tamnanjit
shares how ESG is integrated into Vietnam-based Duy Tan’s operations.
Passionate Experiences also presents the work philosophy of staff in the

ESG team, which has tangibly driven ESG operations for our company.

We trust that “everyone” is a driving force behind our company’s creative
power and sustainable development. So, let’s take care of our society and
environment and solidly drive our corporate governance on a continuous
basis in pursuit of our sustainable growth.
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3 AWARDS GUARANTEE SCGP’'S ESG COMMITMENT AND TRUST FROM VENDORS/INVESTORS

SET Awards 2024 s[,uﬂijll Business Excellence 152LAN Best
Innovative Company Awards AMNHaMugAaUAataUIaaanug i
WWBAMNEIEL (Novel Eucalyptus hybrid clones for sustainability)

Business Partner Award 2024 s2aU Silver Award Wag Sustainability
Award 51370tz mAAgsRguandugiinanisaniunusonden
wazfienugjasilunisudmsiamasuenudsdu Uszanll 2666 - 2567
MNUSENIngunesa 4190 (NTu)

Climate Action Leading Organization (CALO) 2024 - Gold level
ladszmmiesfgu aIANsEiIAIuNITIANITANTiSeunszan szau
#oaldEN @1UNAUAGARIMNTTN UszinD 2567 (2 Usaiilad)

SET Awards 2024 via Business Excellence Group - Best Innovative
Company Awards honored SCGP’s Novel Eucalyptus hybrid clones

for sustainability.

Business Partner Award 2024 - Silver Award and Sustainability
Award were granted to SCGP by Thai Beverage Public Company
Limited for being a vendor with impressive performance and strong

commitment to sustainability management in 2023/2024.

Climate Action Leading Organization (CALO) 2024 - Gold level is
a plague of honor for achieving excellent greenhouse gas emissions
management. SCGP has won this award via industrial product category

between 2023 and 2024 (2 consecutive years).
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These accolades are the pride of SCGP as they reflect its continued commitment to reducing greenhouse gas emissions across its value chain for

sustainable balance across all dimensions. Thanks to its remarkable efforts, SCGP has won trust from Thai investors, vendors, and various organizations.

DUY TAN PLASTICS a9ng1A2IuLHvIUAIU ESG AS1VIa
TOP 50 CORPORATE SUSTAINABILITY AWARDS 2024

DUY TAN PLASTICS REAFFIRMS ESG FOCUS, WINS TOP 50 CORPORATE SUSTAINABILITY AWARDS 2024

Duy Tan Plastics, member of SCGP {NAAUTTITUTIWAGANAIFULAL
w3ndldmelutunslngludsenaioaun 165us19¥a Top 50
Corporate Sustainability Awards 2024 a1nia8&15 Nhip Cau Dau Tu
lutlszinn Optimize the Use of Sustainable Materials 91nNN5ANLHALI1U
agnafiiulududis 9 laun n15U3udgansennuuy mﬂ"ﬁﬁ@ﬁ

daeans nsaaldidawanadinluad nistnavanlslud nsnanfuan
Wonnueatu maddeimuniagiiduiasdefondon Wi duiu
rAnndaduenaadnnodeludiiamsoaadails

Duy Tan Plastics, a member of SCGP and a major manufacturer of
rigid plastic packaging/household appliances in Vietnam, received
Top 50 Corporate Sustainability Awards 2024 from Nhip Cau Dau Tu
magazine via Optimize the Use of Sustainable Materials category.
It was honored for its sustainable operations, which is reflected
through its enhanced design, the use of safe materials, usage
reduction of new plastic pellets, reuses, the production of sustainable
products, and research on eco-friendly materials. Duy Tan Plastics
is the only plastic-product manufacturer to earn an award from the

magazine this year.
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SCGP PURSUES COLLABORATION TO REDUCE GHG EMISSIONS ACROSS

VALUE CHAIN VIA CARBON FOOTPRINT OF PRODUCTS

SCGP 163’%'unﬂi§Uiaaﬂﬁ§uauwﬂw§uﬁmaaNaﬂﬁm% (Carbon Footprint
of Products) TunAndnsifinAalutszing a1nesdnsuinsianis
faFeunszan (esimsuvnzw) ¥ie TGO AssuquNguAUMBonsaY
NTTMBRNNTOU NITABUTIIIN VITIAMINTTAY  DITIAMIN
2115 UAZLITIIUTINATEAN 414U 145 HAAAUY ARDAIUNTTLIUNT
FuruAzN15TugIUTIIMINsEANEIN 16 NSTLIUNIS ATBUAQH
NNNENAUAILITATUTINTZAT

wenanil §3ldWann “aanmsusuraniuviTsHAAMeT" (Private
Declaration Label) #ieanlag SCGP LileuansuSinmnistaesiing
3ounazaNTBIUTTITIN UATAILN “TaWdwITANSUBUAWI WY 29
nAnAdeiiuin 918 uazsaasy wientenansiusasnsudesiing
Bounszanvesrdninmbiungniiernilfifuenansénsds Geaenndo
fusnasmasuasiandonrasnasgiiinmaieulduniu desoalg
nstadeuaziaIuINIINISdenlTiaguaznszuIunsliungn
ané1 uazgjuilna eiaduaennusiniielunisannisuaesine
\FaUNITANAREAIIL TR A

SCGP has received carbon footprint of products certifications
from the Thailand Greenhouse Gas Management Organization
(Public Organization) or TGO for 145 of its locally made pulp,
print/writing paper, paper packaging, food packaging, and plastic
packaging products. Additionally, SCGP has received carbon footprint
certification for 16 printing and paper packaging producing processes,

covering all paper packaging products.

In addition, SCGP has developed and issued its own “Private
Declaration Label” to declare greenhouse gas emissions of its
packaging. The company has also created “carbon footprint software”
that enables fast, accurate, and easy emission calculations. With the
label, its customers have certifications to prove their carbon footprint
in accordance with the government’s stricter environmental standards.
SCGP’s efforts have developed and presented proper guidelines on
material/process selection to vendors, customers, and consumers,
paving the way for stronger collaborations on GHG reduction

throughout the value chain.

SCGP YUiJd ONCE MEDICAL
dogaalsabuussdsicun 3aqaunsaimuNMIsUWNg adUSUAAIAFUMW

SCGP PARTNERS WITH ONCE MEDICAL TO STRENGTHEN MEDICAL EQUIPMENT PACKAGING

SOLUTIONS FOR HEALTHCARE MARKET

SCGP lag WieAtBLAT NAFITI Yseauidminnuinsaisnistu
wazwIense aTsian Usesnuaminfuiinis fan1s Healthcare
Supplies INAIUINTUNNTDANAIAIINTINL DAY Once Medical

¢ o

Company Limited lng wisunndwmdng dne1dssiasy Uszonu
mifinims desiudelunsiennlogiuindasuaziaggunsol
nImsunndganIngsdu q denisasnaluiuiindennasanusiuile
Asail azdnasNAnsN WIRulgTuUsTIA MY IangUnsainig
N1suWNgues SCGP sauflszgisiaiediagnailaog1sudunss
uAzATELIARNDITY

SCGP via its Chief Financial Officer, Mr. Danaidej Ketsuwan and
Chief Operating Officer, Healthcare Supplies Business, Mr. Karan
Tejasen has recently signed a memorandum of cooperation with
Once Medical Company Limited, which was represented by its Chief
Executive Officer, Dr. Puttisak Sattayaprasert. The two companies will
collaborate on developing syringes, other medical supplies, and labware
under this memorandum. SCGP has entered this collaboration with the
aim to enhance its packaging solutions, medical supplies, and labware

as well as robustly and comprehensively broaden its customer network. O
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PAPER CUSHION: GOOD IMPACT ABSORPTION,
PRODUCT PROTECTION & ENVIRONMENTAL FRIENDLINESS

ns:awganwnsvaviunszwnn

STRETCHY CUSHION
ﬁﬂmrﬁa@nixmm@nym\lﬂﬁLﬁuﬁm@iaﬁlammﬁammﬂ?’iaméw lasnnsnszane
daunun Lﬁaﬂ'gmﬂﬂﬂﬁ%aaﬂiﬁ aunsasuussnszunnle & msunisvie
AunszunnAufuinineiguadiuyana 1A3e3de19 gunsaldiannseiing
ansadaldadldmumneiideins laglideddiagiunaes W minm
Made of eco-friendly corrugated paper, this cushion is easy-to-use with stretchable

thick perforated texture that can efficiently absorb impacts. This wrap is good at

protecting personal-care products, cosmetics, and electronic devices. Users can

cut it to size and bypass consumables such as adhesive tape.

ns:auddaraargnuns=inn
COLOR CUSHYWRAP WITH PATTERNS

inniannszmuaiiufinssofonden fanszamulzmenlidaeennaeiu
anaesng o aselulsd HamsunseRudmussimia3nsdnens tadssenuas
Tvien uarvesw Ty wisvesfisEAnlumAMaRLAY uwazifAntesialunaeIngn
ﬁaﬂLﬁmHadwaaauﬁn ﬁﬂﬁauﬁn@waﬁwmnﬁu uazdsaseszaunmsailug o
Tungsulagnsg

Made of eco-friendly color paper, this wrap features perforated patterns that look
like a leaf when stretched out. It is good for wrapping cosmetics, aroma &
perfume, and festive products. It also works perfectly in filing space inside a

parcel box. Nice in design, it promises to add product value by giving a premium

touch and serving new experiences to recipients.
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ns:awAsWRsvdvAuns:zLLNN

HONEYCOMB PAPER
lFamsunisviorunszunnAuflssinmuinineiguadiuyana 1A30sda19
w3asui uazsaldl Mandagnszasiifufinsdedwindonuazldaming
iosmninszamigmeinliBassnnaneifiulassadeadessis ansniouse
nszunnld wazamisndnldeuldmudosnis laslddeddianauiins
i wnm Bnvisdsheaieenudssivlaliungilunms@ianaesian

Designed to cushion some types of products like personal-care items, cosmetics,
glassware, and fruits, it is made of eco-friendly paper and easy-to-use. Its
stretchable perforated paper, when spread, shows a honeycomb-like structure.
It thus can absorb impacts. Users can tear it to get the size they want. There

is no need to use other consumables such as adhesive tape. Honeycomb

paper, when packed inside a box, promises to help impress recipients more.

ns:ovAsIWAUULWDanuUNs:uNN
PAPER BUBBLE

manfagnszuiiiuiinssefnaien fMnszawrunszouNsRLAm Ml
nszawiigtnasadietiniba Jsaansofuusanazunnld uazdsaanaiingos
PRIFUMsTIINsUasls Idamsunsvefuduasifugesingldld@udady
wenmniinszaudanufivuas Ssaansoldiedudfifionslbdeuadls wu
Fudsziamen e guUnsalBianvseting Adesum uwazia3en

Made of eco-friendly paper, this paper bubble comes out of a special
production process. As it is shaped like a bubble, it efficiently absorbs
impacts and reduces the risk of products sustaining scratches during
transportation. It can either wrap around a product or fill space inside a
parcel box for the purposes. This opaque bubble is recommended for light-

sensitive products such as pharmaceutical products, electronic devices,

glassware, and kitchenware.

NS:AUAUNSIUNNUUUIYUEUA

CORNERMOR

mﬁﬂmni’aaﬁiimwaﬁLﬁuﬁm@iaﬁ‘unﬂﬁau Iinaunulnn EPS fpmuandd
Tun1sUnilosdud anLsINTEUNNLAZTIBanAMMLREMIBRazIRinfeRuAY
Tu52MI1IN15LAREUIMETIUES @1NITOSULTINATILIAINNITI19T 0T DURAN
wae 9 FuldR nszasiunszunnuoudyNEus senuuumnluiisunse
ﬁmuﬂinl%muiﬁﬁumauﬁagmaaEuﬁﬂ M?amﬁﬁmsﬁ“ﬁﬂﬁlmmmzmn
mmini%muvlﬁﬁ’uauﬁmnmﬁmﬁﬂﬂ wiadumUszanasedldlngn Fud
Blannsetindsng o

Made of eco-friendly materials, Cornermor can replace Expandable Polystyrene
(EPS). It is good at protecting products from impacts and damages during
transportation. Its stacking ability is also solid because it fits well into the

corners of products and packages. Cornermor is compatible with all types of

products including electric appliances and electronic devices. 15
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GUTSY GUMMIES

NAOVAUIWKYAINNATIHIY

IN BOX OF BRAVERY

naovsUnsvAsvILNaNdWIALNa vovIRuAubuIakiukaIndussvogmelu liwsvdvgalodosddutazangmwwuw
vuuwALNPIVAGaNLEU azfoulondnuaisasIAUuudvIauyoLLIdSULGY uddvinuindussianaovAaunauiu
drgmskvIgnasvnsvAZLOVNaLTU udsrSvun:dindavosniwordufiuiioonuisuds:mu msaanuuulasvasiv
uwanddviins:auligusinaogInkdusu duda ua:iufduwusldasuiundovldvie q uatliiAoinatiinnmisoonuuu
Avsuthnuigaswiavgnrduinlaviedu

This semicircular box is in pastel hues, with a transparent part that reveals colorful gummy jellies inside. Its eye-
catching colors and prints playfully reflect India’s traditional taste and identity. Designed as a gimmick, this fun
packaging requires consumers to flip it to open its lid. The gimmick tempts consumers to grab the box, touch it,
and engage with it. Thanks to such clever design, there is a higher chance of consumers putting more gummies

into their mouth.
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Gutsy Gummies Liufufignaiamsiifidrunansasayulnsiuig
i wzanuilen eume iy ey runnsdgssamfet
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A 19NN DIN1TS N EIMNINBTTNTIR LHBE1IaN TR F91iU Gutsy
Gummies Asfeiuiladun iWwetisussimdyiganiwmaiil

ﬁwmmaﬁ%@Lamwnﬁ'ﬁmﬂﬁﬁmiugﬁé’ﬂMﬁmawuuﬁwﬁumuéwsJ
dniuladaladrosnuduids vssgadduunainadmssndnenand
N IUNADIUMIFUANARAZANNAUNFUIUAINADULELS “Feel-Good
Gummies for a Happy Gutl” #Aifuwl3uunass utarnuladn “duil
fagadmsvanldfudouse

wananil Fouusus Gutsy Gummies Foldsuusaiuanalaaniainin
“When we're disappointed, we are gutted. When we're brave, we
make GUTSY moves.” \ilaisnAands isndela ilesnamey iz
asflevnednandwng Asilasieufimdsanuyesiuresuusudiionn
T BQUAgINMNEBILUTINABE1ILYIAZ

naed Gutsy Gummies LUNAIIUBBNLUUFAUISNTDY Rishita Werulkar
dnAnwITBuAgaINannt MIT Institute of Design toalemuien
Lﬂii‘v?“lmdLLWﬂLﬂT‘J%L\?N’]aG@GmZ\jMEEU%Iﬂﬂ‘lﬁLﬁuaﬂNa Wil ausniaed
ﬁliﬁ"ml,a::a’mmﬂgﬂmaﬁﬁgmdwﬂmﬂdmﬁuﬁ FaasreUszaunisnd
aynawuuazdnidlanenguiuslnaiednuasoquseitutiu Fonldi
Gutsy Gummies uuwaLnaasidrsngioudly Pain Point Auiluu
sadn Tinaneduiuiigediasiinneummasinaldessiidon

Gutsy Gummies contain indigenous Indian herbs such as amla,
cinnamon, and honey, which are good for human guts. Many Indian
consumers (adults) suffer from gut issues because they lack easy
access to natural home remedies. Gutsy Gummies were developed

to ease this common health problem.

Boasting traditional taste and being in the shape of easy-to-eat jellies,
Gutsy Gummies match well with Indians’ lifestyles. Their semicircular
packaging, therefore, becomes a Box of Good Health, perpetuating
the “Feel-Good Gummies for a Happy Gut!” concept that is printed
on the box.

The name of the product, Gutsy

Gummies, draws inspiration
from a common phrase: “When
we're disappointed, we are gutted.
When we're brave, we make GUTSY
moves.” Behind the product is
a brand committed to taking care

of consumers’ health.

The cute packaging of Gutsy
Gummies is designed by Ms.
Rishita Werulkar,

MIT Institute of Design. She

a student of

knows how to use an appealing
package to attract consumers. Its
fun shape and cute character
create a joyful experience for all
consumers, including children and
teenagers. With this packaging,
the too-familiar gummies become

fascinating gummies that everyone

wants to grab. @

fun/Source: www.packagingoftheworld.com




The Big Idea
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LET’S SUSTAIN OUR PLANET WITH OUR OWN HANDS!

ESG K&d Environmental, Social, and Governance Wuwusdaadvlanfgviu Suiiiumsdidussa h§an1sﬁ1s_sﬁaﬁ
MmivivAnusuiiavouuazuans:nudoAu dvaAu uazdvudadou minwWssulantudwWudurdv ik ESG AwWssulaiiou
3Ussonaniusemikviukaviia:aia aseviu udvusv aulutuegssuiuogwlitisalisu uaiadugusouru
28108vdu ESG SvdovmsdaundoovAnsthiuudAaludsulinudiaus:srsu aviiorhosy UFUaosy tWoasv
ANUWasuwaviBousndodvauuazdvusadou lagisuduldoindviin q Gos q Inads Wu msidontGwavviuazaia
donussoiiurnludasdodvuoadon msidondodnualiivasaaiswu atiuayulasomswiodvau Wudu tiouaav
WuiudvmsavijorhiWususssu aswanuunbodo imswaurdosoaidviiu uazdvdousviumaloungsuld
Avkualforotod1Auov ESG

ESG or Environmental, Social, and Governance is a principle for a sustainable world, as it encourages socially and
environmentally responsible lifestyles and business operations. If our planet is compared to our home, ESG are
pillars that will not only keep our home clean, beautiful, and strong but also enable all occupants to live happily
together on asustainable basis. ESG should apply to daily activities. Both individuals and organizations are expected
to act on ESG principle so as to create positive social and environmental impacts. They can start with small steps
like opting for clean energy, eco-friendly packaging, and organic fruits/vegetables, or supporting CSR initiatives.
Even small actions can demonstrate tangible results, which will prove ESG benefits, pave the way for further

sustainability, and inspire others. The aforementioned truly defines the essence of ESG.
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ESG 15udulatunn q Suyavis

WINAs ESG iinupsmnAniiunwiddwg inld ESG nanediu
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KICKSTARTING ESG PRACTICES IS POSSIBLE
EVERY DAY

People are prone to have a grand picture of ESG, which more often
than not makes them think ESG is irrelevant to their lives. They just
feel ESG’s ambitious goals are beyond their reach. But ESG practices
can in fact start from all of us before their expansion to large

organizations. Each of us can act on ESG concept anytime.

dudvudadou

Wenldgunsnilwinuseudanaseu Idaiuwasessuniin ldussyioumi
adesaatlowazannisldwaradnnludndy Fenuslnaemisuasn
ansiail uazlalalatidalwynaseiilildnu aasaauguainnisAauen
a o = a o a ' 19 P A P
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Wuunau Tiansenu wielduinissalwihanssne Weatieannisuass
A5 aUNTTINNNTEInEUAMNleME UMy

ENVIRONMENTAL

Let's choose energy-saving electrical appliances, organic skincare
products, or biodegradable packaging when possible. Also, cut down
on plastic consumption and go for organic food. Aside, always make
sure that no light is unnecessarily turned on and no faucet is
unnecessarily running. We should also segregate our waste in support
of recycling. Let's contribute to the expansion of green areas too,
for example, by growing trees at home and cleaning up public parks.
We should also occasionally travel around on foot, bicycles, or public

transport in support of greenhouse gas emission reduction.

awudvauy
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SOCIAL

Let's donate what we no longer need to others or charity
organizations. Consider adopting stray cats instead of buying kittens
from breeding businesses. We should also support products/services
that are good to society or businesses that will use parts of their

profit for social development.

In the social dimension, ESG is also about paying attention to safety
in our daily life. Wear a helmet or safety belt when having a ride.
While driving, comply with traffic laws, etc. Moreover, ESG focus
requires us to honor human rights, equality, and diversity so as to
ensure everyone has access to a good quality of life. When using
social media, screen content well to avoid spreading false information.
Aside, we should use our social media accounts as mouthpieces for

a better society.
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GOVERNANCE

Learn to protect our rights and respect others. Foster both sympathy
and empathy, which are key to peaceful coexistence. Furthermore,
we should carry out our duties honestly and ethically. Also, we
should show greater social and environmental responsibility. Supporting

socially responsible enterprises is also a way to comply with ESG.
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While many people think profitability
determines a business's success, an emerging
trend on business scenes puts a focus on
ESG (Environmental, Social, and Governance).
The ESG principles, after all, promise not just

sustainability but also value-adding.

In this volume, P-DNA sat down with
Mr. Chamornwut Tamnanjit, General Director
of Duy Tan Plastics, to learn about how he had
applied ESG for his organizational sustainability
and nudged staff at all levels to embrace the

principles.
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BEGINNING OF DIVERSE BACKGROUND

With a bachelor's degree in engineering, Mr. Chamornwut started
his career at SCG. The company later granted him a scholarship
to further his education in the United States, after which he

returned to SCG and was assigned to Siam Kubota Corporation.

“I had worked at Siam Kubota for 15 years, during which I learned
about various fields of work from engineering, to quality assurance,
to manufacturing, and to sales and marketing. My last post at
Siam Kubota was as a marketing manager. After my stint there,
I was assigned to SCG Paper (during its transformation into SCG
Packaging). Under SCG Paper, my first posting was at the Pathum
Thani Plant of Thai Containers Group. I then moved on to the
Packaging Solutions Department, which started expanding its
business to Polymer Packaging. So, I finally landed a post at Duy
Tan Plastics Manufacturing Corporation (Duy Tan), its joint venture
in Vietnam. Duy Tan has two core businesses: one about Rigid
Packaging, and the other about houseware retailing. Working at
Duy Tan has allowed me to familiarize myself with various types
of raw materials. My posting to Duy Tan was a big challenge in
the beginning. But thanks to this challenge, my learning and work

experience have expanded.”
DRIVING DUY TAN WITH ESG

“In Vietnam, it is hugely important to drive a business with ESG.
The country, after all, has positioned itself as a manufacturing and
export hub. Recognizing that its export destinations like America
and Europe have accorded much importance to ESG, the Vietnamese
government has passed laws to require businesses to address

environmental concerns. Its proactive approach has given

convenience to investors in Vietnam.

“As SCGP also has ESG policy, I have laid down clear ESG guidelines.
They cover four aspects: 1) Product Offering, which means our
products must be eco-friendly and reduce resource usage without
compromising quality. We do so either via an upgraded design or
new technology. Our products must also be recyclable. Now, they
are 99 percent recyclable. But we will make sure they become
completely recyclable in the future. Our manufacturing operations,

moreover, have now used recycled content in place of virgin plastic;

“2) Operation Efficiency, which means we are pursuing the goal
of lowering energy consumption and reducing waste through
machinery upgrades over the next five years. With this goal, our
manufacturing will consume less energy and emit less carbon;
3) Marketing, which includes our initiative to collaborate with B2B
customers in the production of green packaging; and 4) Circular
Economy, which materializes in the form of our trade-in program.
Duy Tan has produced housewares. For these products, our
customers may hand over their old items to trade up. Their old
stuff will then be crushed and recycled into plastic pellets, which

can be used as raw materials.”

PLAN FOR EVERY STEP, KPI IDENTIFIED
FOR EVERY LEVEL

“The successful implementation of ESG requires a comprehensive
policy encompassing trading, manufacturing, and human resources.
Based on this policy, Duy Tan has a medium-term plan, a long-term
plan, and annual plans with clear key performance indicators (KPIs)
in place for executives and different departments to follow. While
different units have different missions to do under the scope of

their work, they are moving in the same direction.

“The challenge surrounds educating and communicating with all
executives and employees so that they have the right knowledge
and understanding. Aside, we need to work with stakeholders so
as to mutually prepare clear guidelines. We have made sure our
stakeholders understand there are additional costs and procedures

for the production of eco-friendly products.”

¢¢ we are pursuing the goal of lowering energy
consumption and reducing waste through

machinery upgrades over the next five years. ??

FEWER ENVIRONMENTAL IMPACTS,
BETTER QUALITY OF LIFE

“Our ESG-based organizational development has appealed to the new
generation. Many young people with environmental responsibility and a
sense of sustainability are interested in working for us. Our employees
feel proud because Duy Tan is not solely focused on profit-making. For
our corporate clients, we have conducted joint campaigns to promote
a good corporate image based on ESG. End-consumers, meanwhile,
know they are socially responsible when choosing our products.
Our approach is friendlier to the environment. With fewer environmental

impacts, quality of life gets better and so does our society.”

PROACTIVE LEARNING & BEING OPEN TO
CHANGE

Asked about his work philosophy, Mr. Chamornwut said he always
did his best so that he would have no regrets later. This executive,
though believing much in teamwork, has regularly asked himself,

“What can I do here? If yes, have I done it yet?”

“SCGP has expanded its businesses continuously. So, my advice to
younger staff is that they should embrace the followings: 1)
Knowledge: It is necessary to keep learning because the company’s
businesses will not be restricted to paper or boxes; 2) Proactive
Learning, which will enable them to keep pace with changes or new
business trends; 3) Work Efficiency in every aspect, which means
they support collaborations and avoid focusing just on their job
responsibilities; and 4) Open to Change mindset, which is needed

at the time the company is diversifying its businesses.” @




P-Story

Juuusud v utwaLtN?dvasvdv
IT TAKES WOW PACKAGING TO DRIVE BRANDING
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SCGP Packaging Speak Out 2024 is offering a forum for the new generation to make their voice heard through
world-changing packaging. Held for nine consecutive years now, the annual contest has returned this year with
“Packaging for a Brighter Tomorrow” as its theme. SCGP has organized this meaningful contest through its
collaboration with the Thailand Management Association (TMA), the Chulalongkorn Business School, and the
Yuthasar Foundation to encourage Gen-Z university students to design packages for sustainable society and

environment based on Reduce-Reuse-Recycle concept.

As part of the contest, participants attended a seminar on “It Takes Wow Packaging to Drive Branding” where they
learned about branding and packaging-design tips directly from business-administration gurus as well as branding
experts. The nationally recognized speakers shared their insights so that young contestants could apply them for

their packaging entries.
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COOL EXPERIENCE FROM PACKAGING GURU

Addressing the topic of “Achieving Brand Recognition through
Packaging” was Ms. Piyanut Panpiemras, Co-Founder & Head of
Strategies, HEAD100 Company Limited. During her address, she
highlighted world-class brands’ wow packages and compared such
packaging to “love at first sight.” From her perspective, packaging
creates the first impression and communicates with consumers even
before they know what is inside. Good packaging therefore must
provide a good experience, support a brand identity, create a selling
point, and deliver benefits to both consumers and the planet. Last
but not least, packaging must generate income. Up to 70 percent
of consumers, after all, have made a purchase decision based on
packaging. This speaker emphasized that packaging should be eye-
catching. Designers must conduct careful analyses and come up with
the best design, in terms of color, images, shapes, and texture, to

best communicate with target groups.

TRENDS CHANGE CONSUMER BEHAVIORS

Ms. Wanna Swuddigul, CEO of SilverActif Company Limited, said
three big trends had now affected the packaging world during her
lecture on “Touch Customers’ Hearts with Green Packaging.”
According to her, these trends surround technology, sustainability, and
the elderly. In the face of these growing trends, consumer
behaviors have changed. Consumers crave more communications and
expect shared experiences from brands. Their patience also reduces.
In such a situation, she recommended packaging to have a
personalization touch. If integrating technology, packaging can

definitely motivate consumers and engage them in brand experiences.
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LOVE PLANET ENOUGH TO OVERCOME ALL OBSTACLES

Mr. Krittawit Laohathanaporn, Executive Director of M. Water Company
Limited which manufactures Sprinkle drinking water, revealed
the creative process and ideas behind his brand’s inspiring water
bottle. This design aims to make the packaging look like a canvas
on which people can paint down their ideas while also achieving
differentiation. Redesign to Reduce is a key concept behind the
current packaging of Sprinkle drinking water. Shaped like an ice crystal,
it draws inspiration from melting icebergs in the global warming that hit
the North Pole. The new bottle is 100 percent recyclable. Not only that

this packaging reduce the use of plastics, but it is also easy to recycle.

“Two main points in green-package designs are 1. Real love for the
planet or in other words we should not resort to green packaging
just for the sake of marketing or PR; and 2. Not compromising our

environmental care despite all the limitations,” this executive said,

“Our bottle is a result of thinking, studying, exploring, and conducting
so many trials. We have repeated the process until our packaging
can provide all the information required by the Food and Drug
Administration. The ink used does not hinder the bottle’s recyclability
either. At the same time, it can be produced in real industrial
operations. I have worked with SCGP’s Conimex from the start of
the process and received great support all along. The current Sprinkle
bottle is exactly like our prototype. It's the design that effectively
tells our story, resonates with our brand identity, and reflects our
understanding of consumers. When we can develop such packaging,
we get a good asset and something that contributes to our brand’s

sustainability.”
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SUSTAINABLE PACKAGING IS CLEAR MESSAGE

Mr. Sumeth Boonyathanapan, Manager — Inspired Studio and Packaging
Solutions at SCGP, said as a packaging manufacturer that four big
trends to watch were 1. Green or Sustainability, which has now
received growing attention from the whole world; 2. Design, which
must cover aesthetic aspect as well as niche markets such as the
elderly segment; 3. Innovation, which is about development, better
performance, and the creation of sustainable or eco-friendly materials;
and 4. Digital, which drives the development Smart Packaging. In
the past, physical packaging mainly stimulated interactions between
brands and customers. But today, Data Marketing plays a bigger role

in reaching out to target groups.

quamsusznaalasvns SCGP
Packaging Speak Out 2024 [an

Check out who are the winners
at SCGP Packaging Speak Out
2024

“Sustainable Packaging can be easily defined by 3R: Reduce-Reuse-
Recycle. Several brands have stated clearly now that they want
Sustainable Packaging, as many countries have already passed laws
or regulations that address environmental problems including global
warming. To maintain a business presence in those countries, it is
necessary to comply with their environmental care requirements.
SCGP has thus worked closely with customers in developing the
packaging they need. Our collaborations cover the whole process
from the first to the last step of development. Our big challenge is
to find materials that not only satisfy consumers’ needs but also
communicate efficiently about our sustainability focus. We hope our
packaging will promote brand recognition. We hope that with the
right packaging, customers will remember the brand’s environmental
care or responsibility. That's why SCGP Packaging Speak Out 2024

has integrated sustainability into its theme,” he said. P
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Entrepreneurs must attach importance to
consumers and the growing green trend, which
are driven by the fact that people become
increasingly environmentally conscious.
Packaging that answers well to consumers’
needs today is the one that is not just functional

but also eco-friendly. ”
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Brands need to focus on 3Rs (Reduce-Reuse-
Recycle) to create sustainable packaging in
response to consumers’ needs. It's about
breathing a new life into what would otherwise
be just useless materials. Sustainable packaging
can appeal to and communicate with customers,
making them interested in or even buying a

product inside.
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Journey of Growth
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SCGP INVESTS IN VEM (THAILAND) TO ENHANCE STRATEGY ON PACKAGING,
MEDICAL SUPPLIES & LABWARE BUSINESS GROWTH

°
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SCGP has recently acquired 90 percent stake in VEM (Thailand) Company Limited or “VEM-TH”, a manufacturer of
high-performance polymer injection molding parts. The investment was designed to strengthen SCGP’s Strategy
on Packaging, Medical Supplies & Labware Business Growth by building on the potential and manufacturing capacity
of both Deltalab, S.L. and Bicappa Lab S.r.L., so that they can accommodate growing demand. The investment
budget is no more than 4.0 million US dollars or approximately 146.2 million baht. The operating results of VEM-TH

have been included in SCGP’s consolidated financial statements from July 2024.




Journey of Growth

msamuluguuumsifvlaiiuanusindenuwusiing (Merger and
Partnership: M&P) i ifudaunilssasnagnsmsvenegsiaussqiog
Taggunsainamsunwnduargunsaldmsuliluesfifinisues SCGP
ionauauainudaimsldAuMATunlluAnty nanteuntnil
Igiidasyulu Deltalab, S.L. ifnmansuanuazinmiieiaggunsal
NINMIUNNENNUsEINATIUL UAL Bicappa Lab SrL. filienmignis
nangunsalinemanstidadiivandsemadand lng VEM-TH d51u
NINARLUAMIASTEDY UszNaUMEaIMIHANRIATIN 30 EENMIHAN
Afinesgussuuimsaugunwimsuiasesiiounms (ISO 13485)
u,a:ﬁa\1azmmﬁﬁmimu@uﬂ%mmaqmﬂ@hq 1 lidasduduazens
gungi Anwdu audu TiliAussaudidmuely (Cleanroom)
Class 8 uay Class 7 HWARAUAIAMMINGINT 59 dududef
Tnelull 25666 VEM-TH fsmelei)szanms 302 duunm saudofi@unsng
455 §1uum

VEM-TH fignignérilifulnegesnniilugaamnssunisunng nisiiu
Fududiannsefind uazsusud FenseuaguARIAMAINNAETzINA
217 'Ing ansgalning uaziu VEM-TH azdasifindnaninnisudn
AUA1909 Deltalab, S.L. uas Bicappa Lab S.r.L. ips83uanudainig
uazdaa3nli SCGP amnsnasnaiaIadragnaludisdszinalaetie
udsunsouazasounquieiu

duaabudsuaussauzgoonmsiaduswoawsos

A manufacturer of high-performance polymer
parts with injection molding techniques
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Electronic-component industries
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Auto-part industries

Merger and Partnership (M&P) is a part of SCGP’'s Strategy on
Packaging, Medical Supplies & Labware Business Growth, which aims
at answering expected soaring demand. Earlier, SCGP invested in
Deltalab, S.L., a Spanish company specializing in the manufacturing
and distribution of medical supplies, as well as Bicappa Lab S.r.L.,
an Italian company specializing in the production of pipette tips.
VEM-TH’s factory in Rayong features 30 manufacturing lines. Its
quality management system meets ISO 13485 for medical devices,
and its cleanrooms are in Class 8 and Class 7 with particulates
inside the room being well controlled. Dust, temperature, moisture,

and pressure levels within the rooms are within prescribed limits.
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SCGP has recently acquired 90% stake in
VEM (Thailand) Company Limited.

Bicappa Lab
S.r.L.
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Specialist in the production of
pipette tips in Italy

This factory has produced more than 59 million pieces of high-quality
products each year. In 2023, VEM-TH earned about 302 million

baht in revenue. Its assets stood at 455 million baht.

VEM-TH’s fast-growing customer base covers the medical, aviation,
electronic-component, and auto-part industries. Customers are from
many countries including Thailand, the United States, and China.
Joining SCGP, VEM-TH is now expected to increase the capacity of
Deltalab, S.L. and Bicappa Lab S.r.L. to meet the growing demand
and enable SCGP to expand its international customer network more

robustly and comprehensively. @




Safety
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EVERYONE FEELS LEADERSHIP AS SAFETY LEADER
AND ENHANCES SAFETY CULTURE
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Existing risks may lead to unexpected incidents everywhere, every time. Accidents, after all, may happen at work
or elsewhere due to hazard risks. Consequences range from minor injuries to deaths. Safety is not the responsibility
of just one person, but of everyone, at every level. It’s not only about ensuring your own safety but also others’
safety. As any careless action threatens to cause irreversible losses, it is of utmost importance that everyone plays

a role in preventing accidents, addressing risks, and caring for one another to create a safe environment.




Safety

tws1:qnnumu1smﬂu Safety Leader (G lasuaavoondiv Passion Commitment
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Because everyone can be a Safety Leader by demonstrating passion
and commitment through behaviors that all employees, at every level,
can recognize and follow these guidelines:

Usmgc‘io’(ﬁnulua\)ﬁnsuamﬁuua:wm\f[o
Be visible to the organization.

THLaAUGUHUGLIUDEIVISVIV tdts uazavaud
Be relentless about time with your people.

stanogLauodn mhFiua\)cjmsauﬁ\)msulungua:glhn:nu§
Recogr:ize your roleasa teacher/trainer.

v?icuu1r‘inu:{hun:nuUaaqﬁava\muta\)ua:ai\ma'(t]u\)a\)nns; -
Develop your own safety functioning skills and pass them along
the organization.
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Behave and lead as you desire others to do.

Iﬁnomehﬁmr‘iumsquanmuUaaoﬁava\mula\)am\)amlaua
Maintain a self-safety focus.
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Confirm and reconfirm safety as the number 1valve.

u]u5°1ua:ﬁuwn:nun1nh5\>'tu1§a\) Safety, Health, and Environment
SHE) ogwdaLliov

(Continuous emphasis and clarity around Ssafety, Health, and
Environment expectations.
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Wugud o
Shko a passion for ZERO injuries, illnesses, and incidents.
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Celebrate and recognize “ZERO" successes.
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Fostering a safety culture within an organization requires cooperation from everyone. All of us can and should contribute to efforts to create

a safe and caring environment so as to reduce accident risks, promote mutual trust, and establish good relationships with team members and

others. Such corporate culture will pave the way for better performance and outcomes. Overall, the inculcation of this culture not only provides

a safe work environment but also creates value and enhances the organization’s image in the long run. P
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FOR ELDERLY’S BETTER LIVES
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Aged society is no longer a new thing because the elderly population has already grown significantly in many

countries around the world. As the average age of their population changes, so do their demands and needs.

All sectors, including the tech one, thus need to prepare innovations friendly to the elderly. Age Tech is now

a must because it promises to make life easier and better for older adults.
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INCREASING CONVENIENCE,
CATERING TO SENIORS' LIFESTYLES

The elderly are not as agile as they used to be. They therefore
prioritize their need to acquire assistance that is now made possible
by various tech solutions. Today, many innovations offer the elderly

convenience, quality of life, and independent living.

Lotus Ring, for example, ensures the elderly can easily turn their
place into a smart home. Enabled by infrared technology, this ring
functions like a remote, controlling lights, fans, and TVs, with the
help of its matching magnetically attachable smart cover that can
stick onto any wall in a wink. Lightweight and waterproof, Lotus
Ring is perfect for wearing in everyday life. All their wearers need
to do is to point at a device within a 30-feet radius. No internet or
application is required. Better still, it is convenient to bring Lotus

Ring and matching switch covers anywhere.

Another great tech tool for seniors’ better quality of life is Mirai
Speaker. Produced by Japanese firm SoundFun, older adults who
start developing hearing problems therefore will be able to clearly

hear what are being said on TV, without the need to turn volume

up to the point that others feel disturbed.
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SAFETY INNOVATION FOR ELDERLY’S
WORRY-FREE LIFE

Other than convenience, the elderly are looking for safety. As walking
becomes more difficult, they are worried about accident risks. Nobi
was designed to watch over old family members. This smart lamp
comes complete with motion sensors and AI technology. In addition
to turning on/off automatically, it can also adjust the brightness
level to suit the daytime. It can also detect a fall around its location
and immediately alert family members involved, who can then contact
rescuers for emergency medical services. Nobi connects to a digital
gate too. Thus, it can unlock the front gate as soon as rescuers

arrive.

The elderly who need to walk around with a cane, meanwhile, will
appreciate the Can Go cane by CAN Mobilities. Simple in design and
easy to use, this smart cane boasts a built-in speaker that can
connect to a smartphone, a GPS Locator, and a Bright LED Flashlight
for enhanced vision. Plus, its sensors gather data on pace, pressure,
and other details to identify risks its user has. Such data, for instance,
can tell if users are at risk of falling, limited mobility, or arthritis so

that caregivers can provide proper advice and monitor their conditions.

These innovative products are what technology has to offer to aged
societies. It is now foreseeable that more such innovations will come
to the market in the future for older adults to enjoy happier lives.
The more advanced technology becomes, the more innovations that

will serve people including the elderly.
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AGE TECH SOLUTIONS FOR BETTER, SAFER LIVES

Power Lift Bed \fssuaufieugx
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Power Lift Bed: The bed level can
be adjusted easily with a remote.
The bed can also move left or right
by 90 degrees. So that they can
conveniently do various activities in

bedside areas.

The Human Support Robot (HSR)
Lrunasaasesinduivaeslae
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The Human Support Robot (HSR),
enables the elderly or the physically
challenged to live independently.
Thanks to this tech solution, users
can easily control HSR via a tablet

or a computer.

Easypill ﬂi:ﬂﬂiz&mﬁﬁamﬁaﬁ'ﬂ
32U Cloud TrelAunndfnmunig
Auzrvesggeiouazgiaelaagae
eee

Easypill is a cloud-connected pill
container. Doctors therefore can
monitor elderly patients’ medication
regimens. @
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PAN INTERNATIONAL: IT TAKES COLLABORATION TO ACHIEVE BIG SUCCESS!
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As ESG concept has been a growingly important concept for all types of businesses, Pan International (Thailand)

Company Limited - the integrated and centralized procurement company for Thai Beverage Group - has applied

this concept in a tangible manner out of its intention to contribute to building a better planet.
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SUSTAINABLE PROCUREMENT

Mr. Setha Thavisri, Acting Managing Director of Pan International (Thailand)
Company Limited, revealed that his company was established in 1972 or
52 vyears ago. Initially, it was an importer that imported products for
distribution in the Thai market. However, it has later evolved into the

integrated and centralized procurement company for Thai Beverage Group.

“We were appointed the group’s procurement company about 20 years
ago. With the appointment, we have been responsible for procuring products
and services for about 170 companies. We focus on providing comprehensive
group procurement shared service with cost efficiency that is achieved
based on good governance and enhanced sustainable procurement
capabilities. Our mission is to source excellent services and products at
both local and international levels, using knowledge, expertise, and the
highest professional standards.

“Apart from good prices and good quality, we have also paid attention to
sustainability. In carrying out our mission, we have worked with vendors
to guide them towards the same goals in regard to net zero emissions

and Scope 3 GHG Emissions Reduction.”

Although Pan International’s role is not directly related to production, the
company has attached significant importance to Other Indirect Emissions.
This type of emissions accounts for the highest percentage of carbon
footprint, which determines greenhouse gas emissions from upstream to
downstream. In other words, emissions are calculated even during
procurement, product transportation, business trips, and waste management.
This principle applies to organizations that neither directly control nor own
activities emitting greenhouse gases.

“Five key sustainability topics in supply chain management are:
1) Climate Change; 2) Water
4. Occupational Health and Safety, and 5) Business Ethics. We have

Management; 3) Human Rights;
applied all these five topics into our 1) Supplier Screening; 2) Supplier
Assessment, and 3) Supplier Development,” Mr. Setha said.

ESG AND SUPPLY CHAIN MANAGEMENT

ESG has crucial importance where suppliers are
concerned. To highlight the importance, Pan
International has held the Business Partner
Award contest to encourage suppliers to
present projects that help with greenhouse

gas emissions reduction and resource efficiency.

“We have held the contest for eight years

already. In the beginning, we sought to develop

our suppliers’ ability to deliver quality products on time

only. But recognizing the importance of sustainability, we have now used
sustainability as a criterion. We would like to develop our suppliers, making
them aware of where their raw materials come from, the ones used to
produce products they have sent to us. Are resources properly used? Are
a lot of resources wasted? We believe our contest is a key initiative in
our supplier development,” Mr. Setha said.

“We have also paid due attention to sustainability-related certificates. We
demand to see certifications because we expect their products to be

socially and environmentally responsible.

“We have sourced packaging from suppliers who have shared our
sustainability focus and cared for society. They, for example, legally hire
workers, uphold ethics, and embrace transparency. They do not take
advantage of the public in any aspect.

“Our procurement of paper packaging requires a type of sustainability-related
certification, which guarantees its production process seeks to reduce the
use of resources. Our paper packaging comes with a certificate issued by
FSC (Forest Stewardship Council). When consumers see the FSC symbol,
they know our packaging is produced in accordance with sustainability
practices. The packaging definitely does not engage in deforestation. Aside,
an FSC-certified product is recyclable, thus supporting maximum resource

efficiency.”

FSC advocates responsible forest management. It grants its symbol just
to packaging that meets its international standard and whose supply chain
has already been audited. Only packaging using resources from manmade

commercial forest plantations is eligible to apply for an FSC certificate.

PARTNER SHARING SUSTAINABILITY
PHILOSOPHY

Pan International has conducted its operations based on ISO 20400 or
international standards for sustainable procurement. It therefore has required
suppliers to comply with its Supplier and Business Partner Code of Practice.
After passing the company’s screening process, all suppliers must study

the code’s content to ensure full compliance.

“Sustainability-related certificates rank among our criteria in reviewing

suppliers during the bidding process.
“When buying Sustainable Packaging, we focus on five criteria or 4R/1I:

» Reduce: How to reduce packaging weight, which in turn lowers the use

of resources;
+ Retrieve: How to retrieve packaging (after usage);
+ Reuse & Recycle: How to reuse or recycle the packaging; and
» Innovation: How to improve packaging design at the upstream point.

“We have chosen SCGP as our business partner because it is the leading
packaging solutions provider. We have often benefited from SCGP
innovations and insight sharing. SCGP therefore has been our top-of-mind
business partner. SCGP’s practices have resonated with ours, especially

regarding to ESG and sustainable development.

“SCGP has impressed us in many aspects. First of all, SCGP has closely
taken care of its customers. When we want something, SCGP responds
fast and often promptly. Secondly, SCGP is flexible. As the world has been
changing all the time, we need to explore new packaging designs fast.
New design ideas, information sharing, and market insights given by SCGP

help us make timely purchase decisions.

“In the future, we will apply the principles of EPR (Extended Producer
Responsibility) to manufacturers involved in all phases of packaging’s life
cycle. This means we will have to take care of used packaging so that it

can be reused or recycled. This is a new project that we will do with SCGP.

“Aside, SCGP is in the Thailand Supply Chain Network (TSCN) just like
we and other leading organizations. TSCN plays a role in coaching and
developing smaller enterprises about sustainable business practices. We
believe that we can't single-handedly pursue sustainability. It will take

collaboration from all sides to achieve sustainability goals.” Mr. Setha said. P
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To welcome the festive season,

fill in what is missing from the following boxes.
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Scan QR Code and submit your answers by 15 February 2025. Lucky winners will each get

a Starbucks Gift Card worth Bt300. There are a total of 10 prizes. P
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EVOLVES ENDLESSLY THE FASTER YOU

allf

BEFRIEND Al, THE BETTER FOR YOUR BRAND
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Artificial intelligence (Al) is now touted as a key business tool for its diverse and powerful capabilities and importantly

its boundless learning & self-development. With Al power well-poised to expand further, Your Answers sat down

with Asst. Prof. Dr. Ake Pattaratanakun of the Chulalongkorn Business School to hear his view on how to maximize

Al benefits for brands. This marketing guru has closely monitored Al advancements from the very beginning.
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The fast-paced AI advancement suggests Al may become Artificial
Genius (AG) in the near future. Initially, Al learned from big data
until it has acquired intelligence. Just like humans, the more it learns,

the smarter it becomes.

“Al has evolved real fast. According to forecasts, its advancement
has progressed by 10 times a year. This means if it gets 10 times
smarter this year. Next year, it will be 100 times smarter than now.
In the next two years, it will be 1,000 times smarter. This is truly
a big jump forward,” Asst. Prof. Dr. Ake said.

Recently, Generative AI has also entered the scenes and showed
it can create new things from existing data. Marketers can now use
Generative AI for the execution of more efficient strategies.
Generative Al, after all, can function like marketers. Boasting both
thinking and practical skills, it deeply understands customers and

adjusts strategies accordingly.
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Importantly, all brands should make sure that data fed to their Al applications are legally and
ethically acquired. While Al regulation is not yet clear, data laws are now solid. Proper data

management undeniably is crucial to leveraging Al in brands’ interests. P

1. Smart: Marketers can turn to Microsoft Copilot for SWOT analyses.
With just a few clicks, Al will analyze the strengths, weaknesses,
opportunities, and threats of a targeted brand and present
information in a Word file. It can also make a ready-to-use
PowerPoint presentation based on its analysis. In other words,
it does not only support analyses, but it also actively analyzes

data alongside human marketers.

2. Fast: Suno AI is a good example. It needs just two minutes to
compose a song based on data entered. Such impressive speed

enables the efficient process of creative production.

3. Artistic: Al like Midjourney and Microsoft Designer simplify artistic
creations. With these Al-enabled tools, creating an artwork is no

longer complicated.

4. Cost-Effective: Al efficiently reduces marketing costs. For example,
song composing used to incur a high cost. But today, a song
can be composed at the cost of just 10 baht.

5. Easy: Al offers greater ease of use and high efficiency. Although
it may not fully understand some orders, it generally can respond

well to orders that are clear enough.

S GOOD

The Marketing Association of Thailand has a classic case of Al
usage. This case shows how AI can efficiently present a training

course to the public.

“For the promotion of this course, we wanted a poster featuring
adults as students and kids as trainers. Such theme was contradictory
in itself. So, if we used it in the past, we definitely would have to
stage a new photo shooting. But thanks to AI, we used Midjourney
to create the image we wanted and asked ChatGPT 4.0 to do
copywriting. Then, the output went to Canva for poster design.
Everything could be done in just one month and after the poster
came out, we could sell all seats in the training course,” Asst. Prof.
Dr. Ake said.

Moreover, AI helps brands reach out effectively to their target
groups. For example, Google AdWords and Google AdSense accurately
identify consumers who are advertisers’ target groups at a lower

cost. Therefore, now is time for all brands to befriend AI before

e

their competitors get ahead.
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Satoisy uatlantudtilUwsauniu GO GO!
LET’S GO TO PLACES THAT HEAL OUR HEART & PLANET!
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We recommend you the following three places because they are unique contributors to environmental care.
Once you step into these places, you will find good and uplifting things for sure.
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As a show of social and environmental responsibility,
this Korean-style florist has refused to throw away plastic

and paper scraps. Rather, it uses them for the next
wa1Wa - Ua: Wann>u 09.00 - 18.00 u.

bouquet that is not just beautiful but also meaningful. X
Open daily from 9 a.m. to 6 p.m.

Floral arrangements from this place share good feelings Rd3: dululnsanis 33 space BouUssaWNg 17
and prove perfect as gifts as well as home-décor items.  where: 33 space project, Soi Pradipat 17

Facebook: Flower in hand by P
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PLANT WORKSHOP CAFE
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Looking a lot like a greenhouse, this café includes a

co-working space. Tree lovers will enjoy its ambience.

. . . . . 1va1Wa - Ua: Suiuns - Sutas 10.00 - 19.00 u.

While working, they can easily relax their eyes with .

Jaduaiing

trees around them. Experts are also on hand to share e (e = S e (6 e 21 [ R cm S
gardening information, tips, and knowledge. This place  f{d;: Fusnsizin3 (Ji5uauuwysus)

hosts various kinds of workshops too. Where: Ratchathewi Intersection (on the side of Phetchaburi Road)

Facebook: Plant workshop cafe
PLANT SHOP i

COFFEE MENU
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This homey cafe has evolved from a furniture shop,
which is nearly 40 years old. Its new décor features
particle boards made from South-based rubber trees that
must be uprooted to clear way for new seedlings.

wawla - Ua: Suiuns - SuAns 08.00 - 17.00 u. Sulas - 91ing 09.00 - 18.00 u.

) Integrated into this place is also a Bulk-Shop corner,
Open from 8 a.m. to 5 p.m. between Mon and Fri / from 9 a.m. to 6 p.m. on Sat and Sun

R&): ruwsssID 2 - Hounsta where customers can refill their emptied packages. In

Where: Rama 2 - Thian Thale support of a green lifestyle, this cafe offers a waste-
Facebook: Harvkind segregation zone for interested customers too. @
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SCGP LGUKUINaYNs ESG wSaudvlsasulky
aamsUasuMmulSauns:on LASUSSNDANA

SCGP PUSHES AHEAD ESG STRATEGY, EMPOWERS CUSTOMERS' BUSINESSES
WITH GREENHOUSE-GAS EMISSIONS REDUCTION SOLUTIONS

SCGP SUlToWUSTASAIUNUPINAIAST LONGU LLA:FNIUUNSIBU SoULaNWABUDVAAdILUSILAAdIWAGLRUdUMSAILTU
ssfivgvéutuviu Sustainable Synergy for Decarbonization hiaua3ddutadoussnotitGulagviumunsou ESG yov
scoP wiauyloabulkuiasuunsvssinliignA AvnissusovmsusuWawsurivavudasicur (CFP) MsWauraain
m§uaum_lc1w§uﬁuavu§c1ﬁcuﬁ (Private Declaration Label) uazsowduasmudrcumsdassmsuaulaoonlsdaasulong

Mega Trend

SCGP in collaboration with partners in government, private, and financial sectors has recently shared its

sustainability knowledge and viewpoints at the Sustainable Synergy for Decarbonization event with the aim to

drive businesses towards sustainable growth in line with SCGP’s ESG framework. SCGP has also highlighted its new

solutions that promise to empower its customers’ businesses. Among them are Carbon Footprint of Products (CFP),

Private Declaration Label, and carbon dioxide emissions calculation software, all of which answering a mega trend.

SCGP LWELUINIINITALTLIUIDS SCGP Lﬁamszgl,ﬁmummiofuﬂw
annsUaseinmisaunszanas 25 Wesidus melull 2573 uazmsians
fgiseunszangniidugud (Net Zero) nelull 2593 d1innua
MsUGiR&AYAIN Sustainability Transformation #3an1sTuinAaugsia
PULMINTRAUNTSEY MeldunAa Inclusive Green Growth
aswenusndomelunddguaiidulalindeunsguasnmasnden

BusuannnsmaurnLimsiamsesansiteaniaiFeunsan lag SCGP
indadnnsliwdsnumudon Waunussannwnsine uazan
msliwasumeiiygidssavguasinalulagivd auglydulasinig
Ugnauliifegeduafusunazairenszuounssladaianussyiei
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SCGP said the company’s operational guidelines aimed at curbing
greenhouse gas emissions by 25 percent within 2030 and achieving
net zero emissions by 2050. At the heart of the implementation is
Sustainability Transformation, which will be driving businesses in
accordance with sustainable development principles based on the
Inclusive Green Growth concept or the idea of fostering cooperation

across its value chain for eco-friendly growth.

SCGP has pursued its goals first by preparing an organizational
management plan that allows greenhouse gas emissions reduction.
Under the plan, SCGP has increased the renewable energy percentage
in its operations. Also, it has improved energy efficiency and reduced
energy usage with the help of artificial intelligence (AI) as well as
other new technologies. Aside, SCGP has implemented the project
to grow trees for carbon-capture purposes on top of setting up
a packaging recycling process that can upcycle scrap materials.
SCGP has supported

Moreover, its partners’ efforts to reduce

greenhouse gas emissions in their manufacturing operations.

To support customers’ greenhouse gas emissions reduction, SCGP
has collaborated with the Thailand Greenhouse Gas Management
Organization (Public Organization) or TGO in developing guidelines
and processes to seek CFPs. The collaboration aims to enhance
customers’ business potential and curb greenhouse gas emissions.
Currently, TGO has already certified 161 SCGP products and processes
as CFPs. Of them, 145 are products and 16 are processes. Two

assessment methods have been used as follows:

1. Cradle-to-Grave assessment determines a product’s environmental
impacts throughout its life cycle right from the acquisition of its raw
materials to the end of its use life. At present, 19 copy paper
products and Fest by SCGP’s food safety packaging for B2C

customers have been certified based on this assessment model.

2. Cradle-to-Gate assessment determines a product’s environmental
impacts just during a part of its life cycle. This part starts from the
acquisition of raw materials to their transportation to plants and the
production process. In all, 126 products in SCGP’s pulp and paper,
paper packaging, and plastic packaging categories for B2B have
been certified based on this assessment model.

Moreover, SCGP has received certifications from TGO for 16 printing
and molding processes that cover all of its paper-packaging categories.
Thanks to such certifications, customers can bypass several steps in
the process to obtain permits, In addition, SCGP has developed software
to accurately calculate carbon footprint of a product. This business
solution is designed to support customers’ compliance with environmental
standards. Backed by the software, they can fast get accurate carbon
footprints. SCGP can issue a declaration certificate and carbon footprint
label for customers too. The labels issued by SCGP for its packaging
are Private Declaration Labels, based on which customers can

conveniently make additional calculations for their products.

“Both the formulation of strategy and its execution are important.
To turn our idea into a reality, we must act on our idea first. Then,
we can collaborate with partners. Once desirable results become
clear, we should persuade others to jump on the bandwagon. What
we do today will shape the future and what others do will affect
us too,” Mr. Wichan, CEO of SCGP, said.

SCGP dvavvijuldukinguladoussis asivanusuiisundiogtukovlsamumifitdulaluwsoumsquasnuiavusadou wsiidonvkuai

s:luus:lositiogvdviudogna gf dijaouldauids §oau UstinAud uazlanyovis

SCGP is determined to drive businesses and foster collaborations among stakeholders in its value chain for inclusive green growth. This solid

determination is rooted in the conviction that such practices will generate sustainable benefits for customers, vendors, other stakeholders,

society, Thailand, as well as the whole world. P
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SHOWER EFFECT

Aaloon a1uuINoULAINU!
RUNNING OUT OF IDEAS? TAKE A SHOWER FIRST THEN!

tada (lU) duvovmsuanlolds WWevLdudiRovth Wadndduazwanay lotdefiwsowsoudovivoonuiva
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It is now an open secret that we can easily spur so many ideas just by stepping into our bathroom and taking

ashower. “Shower Effect” or “Shower Power”, which boosts ourimagination, can be perpetuated through our simple

daily activity.
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WHAT IS SHOWER EFFECT?

It happens when we stimulate our creativity at the time we don’t
concentrate on any specific thing like while we are taking a shower.
In a shower, our brain relaxes and functions naturally. That's the
point of time when we suddenly come up with many ideas or

discover new inspirations.

Shower Effect also owes to some environmental factors — the
refreshing sound of water flowing from the shower down to the
floor, the gentle fragrance from soap, the changing body temperature,
and the growing peace inside the bathroom. These factors improve
the circulation of dopamine within our body, thus enhancing our

brain’s power.

aovriuwuiinug / MUST-TRY TIPS

2101 viemAanssunludeld Uaeslanesinaueeidase ludes
AuNBuIN wenguAnuIaunymlagnse
Take a shower or do any other Relax your brain. Don'’t rack it to find
activity that does not require much a solution to a specific problem.

concentration.

4

Us:lgstyuov SHOWER EFFECT

+ BENEFITS OF SHOWER EFFECT

aalnAsSga JuovLouAay
ludA>unadu

Destressing: Our brain
relaxes. Thereis no pressure.
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Stimulating ideas: When
relaxed, our brain connects
ideas in a more creative
way.

wanlaspuanluamsnanasluls
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Connect ideas while your brain does
not focus on anything. That will lead

you to new ideas.

aenlhRauavuautkijoutlna Uaniwurvmsasivassa davanonlézmviuudsuauirnuioas!

To unleash the power of our brain and boost our creativity now,

get up from our desk and head to a shower! (9
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LET'S COLLABORATE AND PREPARE TO TACKLE
NEW CHALLENGES FOR FIRM STEPS AHEAD

vidvlasuiagameogivsoalss druaorunisai
AdIWdUUdUYaVLASUZAdNVMElUuLanIguan
Us:inafinnaudovssuiionuuiaasanvl SCGP
Town Hall tuasvuii owWulomanauduicy Sasing -
CEO, scGP ladoans dUiaassniv soudvirmavts
ua:Susuwinviuimviusgivviuuazdolou
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The last quarter of 2024 has fast arrived. With
collaborations enabling all of us to brave through
volatile domestic and global economies throughout
the past year, Mr. Wichan Jitpukdee, CEO, SCGP,
turned up at SCGP Town Hall to communicate with
staff offering them business updates, thanks,
as well as moral support.
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The event started with Culture Contact showing video highlights
of the Inspiring Innovation 2024, a part of continuous activities
that resonate with SCGP’s innovative culture. During Recognition,
Mr. Wichan complimented everyone for contributing to the
company’s reputation. He also expressed appreciation for
employees who have devoted their time and energy as

volunteers to helping flood victims in Chiang Rai.

“Apart from doing our business, we have also supported society.
We are very proud of our members for their services to our
stakeholders,” the CEO said.

Mr. Wichan then emphasized the importance of safety. According
to him, while safety records show the company’s safety
performance has improved in terms of reduced severity, the
frequency of incidents has slightly increased from the previous
year. Mr. Wichan therefore urged everyone to pay due attention
to safety not just internally but also externally via constructors
and external agencies collaborating with SCGP. Aside, he
underlined that everyone should uphold safety not only during

work hours but also beyond.

Act Together

®

Every enterprise faces external challenges. Therefore,
all members of SCGP must help with managing
internal challenges for risk reduction or prevention of
undesirable incidents. Mr. Wichan emphasized that,
with good planning and preparations, SCGP along
with its members will be able to robustly move forward

on a sustainable basis.

o

Regarding People, SCGP focused on Internal Drive theme.
In addition to answering employees’ basic needs, the company
has fostered their individual development, teamwork, and learning
for career growth. Their career path is rooted in the company’s
core values namely: 1) Innovation; 2) Collaboration; 3) Proactive;
and 4) Customer Centricity.

Regarding Business Update, ASEAN’s packaging industry has
been recovering thanks to growing domestic consumption and
tourism. Demand for packaging such as consumer packaging
and food & beverage packaging has grown. There is also an
expansion in exports of processed foods and agricultural
products to the United States and Europe. However, towards
the end of the third quarter, the economy faced increased
challenges due to the appreciation of Thai baht and other
ASEAN currencies, flooding in Thailand and Vietnam, which
affected export capacity and stock preparation, and a slower-
than-expected recovery of China’s economy. These factors have
resulted in lower regional export volumes and demand for
packaging paper, as well as increased costs for packaging paper

due to higher recovered paper costs.

In summary, there are three key points: 1) For its profitability,
SCGP focuses on efficiently managing costs, boosting high-value
product sales, enhancing production efficiency, and continuously
reducing energy costs; 2) For its business growth and expansion
in 2025, SCGP will focus on consumer packaging solutions
business, with an emphasis on high-growth segments such as
foodservice packaging and medical supplies and labware; and
3) SCGP focuses on responding to customer needs and cross-
selling, leveraging its diverse range of products including paper
packaging, plastic packaging, and food packaging.

Every enterprise faces external challenges. Therefore, all members
of SCGP must help with managing internal challenges for risk
Wichan
emphasized that, with good planning and preparations, SCGP

reduction or prevention of undesirable incidents. Mr.

along with its members will be able to robustly move forward

on a sustainable basis. r:)
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HOW TO MAKE
WINDOW
HAMMOCK
FOR YOUR
PURRY BOSS

mauwdagivsidoviitiovidwndousgivauls
tRuuodslUsaldtiv uou davn wov3ouan
rthdwAvaUnsailazduasurivie 4 SufuLas!
Enslaved by a lovely cat, you definitely must go

an extra length to ensure your four-legged boss

can chill out while enjoying a nice view from

your window. Methods are simple. You just need
the following materials and follow the steps

mentioned below!

auUnsai / MATERIALS

| aAa

1. ¥eI8d91n 2w 32 Hadwes wieudedemunmis 2 Tu uas
dafase 2 U / White 32-mm PVC pipe with two tee joints and
two curved joints

2. nsslnsdnvie (M%L&"aﬂﬁmvia) / Scissors for a PVC pipe (or a saw)

3. éﬁaﬂﬂ’imﬂqzyty’]ﬂ’lﬂLLUUMHuLﬂam 4 %u / Four suction cups
with screws

4. Uapnuuowint puaUssuIn 40x75 wufiuns wiangunsol
\fiush / Old 40x75-cm-size pillowcase with a sewing kit

5. AIAEAY IUA 1.5 NaAluAT 812 80 LHUFANAT 2 LdU / Two steel
wire ropes, each being 80 cm long and 1.5 mm thick

6. Unanuiluads aum 2 JaAas 4 $u / Four 2-mm ferrules for
holding steel wire ropes

7. Anfnvetan dmsuviludasnads / Crimp tool

8. ARLLNATIATLINMINSNINas&SUIATzee / Tape measure and marker

Ildeas

P
)

[
S o\J

yuasunNisn / INSTRUCTIONS

1. AAYIBIUIALNT 24 LTURLNAT 2 VDU UWAZIUIAYNT 45 LIURLNAT

f

2 yiau / Cut the PVC pipe into two 24-cm-long pieces and two
45-cm-long pieces.

2. Uszneulassulagl@misudedeseuazdedeauma / Connect three
pieces as a main frame for a hammock with joints.

3. 29lATIUALULADNVNBUAINKIUIING / Stretch the pillowcase over
this main frame.

4. Buuamedmsesdudndeiuliuiny andusealasadadnlulu
Ffifiuuan uazuszneulasefimasliiSoudos / Sew the pillowcase.
Then, connect the other PVC piece to the main frame with joints.

5. Iiapeunuasdesnesesesmuliidusssanuaznironenfuainads /
Use the saw to cause dents on both side of the curved joints,
making them deep and wide enough to fit the steel wire ropes.

6. UnaIne 80 LuRasaseslive 2 1du Taszezaindaisann
fruntodnanguly 7 wuRes wasieemang / Mark the
spots at seven centimeters from the ends of both 80-cm-long

steel wire ropes.

7. Sesvasnviiudniuameaainsiiinesamungly wazaentaeainaag

wnluludaenuiivaunaiediuvasadss anifueisndesdniy
mamﬁ’aqmnizanqmmmﬁﬁ Muuuiifuameadsiansidu / Attach
ferrules into the rope at the marked spots and push one end of
the rope through the ferrules to create hoops. Connect the hoops

to glass suction cups. Repeat this process for both ropes.

8. SesUameaInanmudnnulasaUansiusmsesunn amelaanuiiy

Wﬁamémﬁﬂﬁmuﬁqm nniuniivlududeAudmagan M
LLuuﬁﬁuamaadﬁ%\mauﬁu / Attach the other end of the rope to
the hammock frame at the dented area. Secure it with a ferrule
to ensure the loop tightly grips the pipe. Then, crimp it tightly
using the crimping tool. Repeat this process for both ropes.

9. AnAsuuniisinszanlaedigagyuIN1A / Install the hammock

on a glass window using glass suction cups. P

mau@m"ﬁagaﬁ’m / Source: www.baanlaesuan.com




Spark Your Passion
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FOCUS ON GOALS FOR SELF-CONQUEST

THANAKHAN “FRAME"” CHAIYASOMBAT

TikToker AUUSNsenuldtiaktios KaxwAULLLD WsU - stms loeerauta uwulu
wWs1:GaaIuGav TikTok YoVIWsSU (@frame_thnk) Ruoniaisovsidéda
vovunAmaaaun lagawrlusovmsudvauiiidisaloaudn 2024 AwWsuwn
wonisilUWalanligsndsavoviinfiwiuingu

sndnduisAisulusnssiudogwiaau 5 vou Sutiwsuluse 25 U 1awu
dnfivdounuiusid@wdnsouuknssuiiviingvikaiigavovlan sudvasui
wsugvavindouagivdatiov wsizihkmnedolude msmuaviuliddu

Avmswgvdutufidsurnwuddiv q uazloauUnivzundvludn 4 Udowkin

Often dubbed a TikToker with a knack for cycling, Thanakhan
“Frame” Chaiyasombat has long served fun content about his

life as a cyclist on TikTok (@frame_thnk). His channel even

features his participation in the 2024 Olympics and offered

more insights into what athletes had to do.

Frame started riding a mountain bike when he was just 5.

At the age of 25, he represented Thailand in the world'’s

biggest sports event. Even after that competition, Frame has

continued to train hard because his goal is to perform

increasingly better in future tournaments, including the 2028

Olympics.
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Spark Your Passion
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GOAL AS GUIDING LIGHT

“During super extensive training for the latest Olympics, I had to
face what I had never experienced before. My training program was
not the type I used to receive. I was required to exercise in a gym
and squat prior to cycling. I also had to cycle uphill until my muscles
were all exhausted. The next day, I found it difficult to walk.
Yet, my training continued without any day off. At some points, I
felt down because physical pain affected my emotions. I was not
injured. But the training left me in pain. It pushed me hard, as it

was designed to force my body to endure, recover, and get stronger.

“I could brave through those difficult times because I kept reminding
myself that the goal was to minimize my pain during the actual race.
My focus on the goal kept me going. I reminded myself that it
could hurt me now but I would be able to take a break later. I just
had to train hard for the time being.”

LEARN FROM EVERY RACE

“While competing in the latest Olympics, my heart sank because I
could not contact my team’s service car. I would like to explain
that each cycling team had a service car to provide parts, water,
and other necessary supplies to contestants when needed. Athletes

usually could call the service car to give them water or food. If our

bike malfunctioned, the service car would be there to help us. But
I could not get in touch with my team’s service car. Actually, I
needed to fill my stomach to ensure that I had enough energy for
a 270-km distance. Once I knew my service car would not be there
for me, my body and my heart faltered. But I decided to do my
best and completed the race. Regarding techniques, I think they
come from our experiences. Each race serves a different experience.
What I need to do is to accumulate experiences, learn from them,

and apply them.”

TOUCHING MOMENTS

“I was impressed with how people in Europe cheered for athletes.
When they saw a bike, they erupted in loud cheer with their hands
holding fences. Even though each cyclist sped past them really fast,
they screamed to the top of their lungs and their hands banged on
the fences. Their energy was sent to us, as we felt powered up

right away.”

CYCLIST CREATOR

“I enjoy producing content. I don’'t plan my content in advance.
There is no script. It's just that when I find something interesting,
I will record it. Content production has changed my personality. I am
now bolder. My speaking skills have also improved. Importantly, such

hobby has allowed me to try many new things.”
DEALING WITH CRITICISM

“I read every comment. Positive comments make me happy and
delighted. When I come across a negative comment, I focus on
handling my emotions. I reflect if that comment gives me anything.
If the comment is true, I am determined to improve myself. If that
comment is just something vented out by a frustrated person, I just
click LIKE to let the commentator know I've seen his or her comment.

I don’t reply.”

VICTORIOUS DREAM

“I dream of joining Division 1 of the cycling world (The Union
Cycliste Internationale or UCI). There are three divisions. Division 3
is where I am now via my team (Thailand Continental Cycling Team)
and the Thai national team. But there are better teams in Division 2
and Division 1, which are considered world teams (The highest level
for professional cyclists). At that level, I will cycle in Europe, Tour

de France, and Spain Tour or Grand Tour.”

INSPIRATIONAL FRAME

“Often, people ask me what they should do to become national
athletes at their age. My advice is ‘Get started’. You just have to
start chasing your dream. After the start, you can check again if
you would like to continue. If you find that you don’t really like this
path that much, you may switch to other things. But if you enjoy
your pursuit, keep going. You can'’t tell where your efforts will bring
you. Nobody knew that I would be an Olympian one day. I started
cycling at the age of 5. For the next two decades, no one told me
that if I kept going till the age of 25, I would definitely go to the
Olympics. I really would like to tell everyone that if you find your
passion, don’t give up. I am sure our passion will take us far.” P




Passionate Experiences
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SCGP is committed to driving its businesses based on ESG principle, a seed of sustainability, social
responsibility, and environmental sustainability, on a continuous basis. Today, we thus would like to introduce

staff who have fostered tangible collaboration on this front. Let’s find out their passion and work experience.
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“ESG has the duty to supervise our company’s operations in environmental, social, and
“ cscduviudiuanugviudu governance dimensions. Currently, I am responsible for strategies that resonate with

'(u'mu1snﬁuu-1§'iau'[66:whdaa\nu not just the company’s business approach but also international sustainability standards.

= . - We pay special attention to our social impacts on employees as well as business
ESG WWgVHKUDUVIULAYD KINLSY =y 99 . —

partners, for example via our focus on human rights. Our company has formulated

awsavostinnAuinoug

. - . = policies and guidelines that prevent the exploitation of employees, business partners,
AN DtuLSavYoY ESG [duindu

fivzml SCGP awisndutadau
msasvanugviundivovdns

and other stakeholders. We seek to ensure that our employees and business partners
work in the safe and proper environment. Moreover, we have developed our employees’
knowledge and skills on top of reviewing their welfare regularly to ensure that it is

" appropriate.
ESG CAN NOT DRIVE SUSTAINABILITY

ALONE BY ONE UNIT. IF WE EDUCATE
EVERYONE MORE ABOUT ESG,
OUR COMPANY WILL BE ABLE

TO FOSTER SUSTAINABILITY
ORGANIZATION-WIDE AND BUILD
FURTHER BUSINESS GROWTH.”

“My job is mainly about coordinating with, talking and listening to, and updating
information with relevant authorities for the exchanges of knowledge and finding out
what topics we should focus on more. This paves the way for policy improvement
and the formulation of tangible measures. Although it takes time for such efforts to

bear fruit, I always trust that the results will be good.

“ESG can not drive sustainability alone by one unit. If we educate everyone more

about ESG, our company will be able to foster sustainability organization-wide and

build further business growth.”
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“My duty is to formulate environmental strategies, especially those about climate change. ﬁaumsaan'[uLeiuﬁmh§an'amr"iu:>

I bhave conducted surveys, gathered and analyzed best-practices data, and done WA2A28NAULISIUSIVANUAQ
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benchmarking involving companies in the same industry. Findings are needed for the
formulation of our company’s work plans. Also, I am in charge of providing environmental

data in support of other units such as planning, marketing, or promotion teams.

“As my job requires me to seek data and collaboration from various sides, I need to WHEN COMING ACROSS

develop a good mindset and good attitude toward colleagues. They are key to promoting A PROBLEM, MY PASSION

a supportive work atmosphere and making my job easier. MAY FALTER SOMEWHAT.

BUT | RESTORE IT BY BOOSTING

MY ENERGY THROUGH SPORTS

and explore solutions. I focus on finding the middle path or something that will promote OR SIGHTSEEING. ONCE | FEEL

mutual benefits. BETTER, | WILL TRY TO REFLECT
AND EXPLORE SOLUTIONS. "’

“When coming across a problem, my passion may falter somewhat. But I restore it by

boosting my energy through sports or sightseeing. Once I feel better, I will try to reflect

“Sometimes, I have got good advice from other units thanks to collaboration opportunities.

It can be used to upgrade my ideas and develop our company sustainably.” P
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